
BUSINESS LAW

Objectives:

The aim of this course is to give background knowledge of legal principles that will be 

useful to Marketing students.

Content:

• Law of contract

• Law of sale

• Law of lease

• Law of Credit Agreements

• Law of Insurance

• Law of Partnerships

• Labour Law

• Law of Negotiable Instruments

• Law of agency

• Law of Surety

• Law of Trade Marks

• Law of Copyright

• Law of patents

• Maintenance and Promotion of Competition
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