
MANAGEMENT ACCOUNTING 

Objectives:

At the end of this course you will be able to understand the fundamentals of financial 

statements.

Content:

• Nature of costs : cost classification, fixed and variable costs

• Cost management : materials and labour

• Cost management : overheads

• Types of costing systems and their accounting procedures

• Standards costing : design of standard costing systems

• Budgeting : preparation of various types of budgets
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