
PRODUCT MANAGEMENT

Objectives:

At the end of this course the student would be able to manage the product and services 

function of an organisation.

Content:

• Introduction to product Management

• Category alteractiveness analysis

• Developing a Product Strategy

• Pricing decisions for Product Management

• Advertising and Promotion decisions for Product Management

• Brand Value Maintenance and Product modification

• Customer Service and contact to the Product Manager

• Control in Product Management

• The Product Plan

The copyright of all IMM Graduate School of Marketing material is held by the IMM 
GSM. No publications may be reproduced without its prior written permission.

February 2008


