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SERVICES MARKETING

Objectives:

At the end of this course the student would be able to formulate a marketing plan and

strategy for a service organisation.
Content:

Introduction to service marketing
Understanding the service customer
Understanding service operations
Managing the service experience
Developing the marketing mix for services
Competing as a service firm

Service quality and recovery

The marketing Plan for services

The copyright of all IMM Graduate School of Marketing material is held by the IMM
GSM. No publications may be reproduced without its prior written permission.

February 2008



	
	SERVICES MARKETING

